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Polyco+ is a movement designed

to change our attitude towards
recycling, rooted in collaboration with
the public and partners including
artists, influencers, brands, musicians
and film makers. Importantly, Polyco+
also works closely with corporate
supporters and government. It is an
open door to finding a solution to

a national crisis that affects us all.
Polyco+ is an engagement platform
encouraging all South Africans to
recycle. Given the diversity of its
scope, the brand needs to work even
harder to be clearly recognisable and
striking. This guide will enable you to
easily navigate the visual language
North has created for Polyco+.

Polyco 7
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Consistency is key
when looking to apply
the Polyco+ brand
mark. This brief guide
will help you in the
general application

of the Polyco+

logo to all forms of
communication.




Logo Construction

Polyco

Wordmark

— 25mm —
Polyco 7

Minimum size

1/3 of Logo Mark

45°

— Logomark —

— Cap Height —




The following is the clear zone rule for the horizontal
Polyco+ logo. In order to gain maximum visibility, the
Polyco+ logo should always appear with a minimum area
of clear space around the logo. This area should be free
of any type or graphic element. Using center-line height of
the logomark as the clear space is a 1x area around the
entire Polyco+ logo. This rule applies to all versions of the
Polyco+ logo, on all mediums.

Polyco ¥

Examples of clear zone:

Polyco 7
Polyco #

Polyco Polyco
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Logo Usage

Polyco 7

Polyco ” Polyco =




To ensure the Polyco+ logo is not the victim of aesthetic
vandalism, the general rule to abide by is: do not change,
alter or modify any aspect of the logo.

These are some examples of logo misuse:

X X
v Polyco 7-

X X
Polyco a Polyco 7




12 Logo Application

Polyco 7 Polyco &




X
Polyco =& Polyco «




Polyco @

Making waste work

Making waste work




Polyco 7 Making waste work

Polyco

"4

Making waste work

Polyco










18

Partnerships

Polyco 7

Polyco 7




When Polyco+ is in partnership with more than one brand
the logo’s of the partners should be converted to text. The
text should be right aligned to the word mark. The logo
mark then becomes a symbol of collaboration. The clear
space around the logo still applies.

The font size should be equal to that of the wordmark.

Polyco 7

Astrapak

Bowler Plastics
Boxmore Packaging
Constantia Flexibles
Huhtamaki

MCG Industries
Mpact

Nampak







Colouris a

powerful means of
identification.
Consistent use of our
new Polyco+ colours
will help build visibility
and recognition for
Polyco+ and will set
us apart from our
competitors.
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Brand Colours

Core

Pantone Yellow C
C4 M9 Y92 KO

R252 G221 BO

Pantone Neutral Black C

CO MO YO K95

R38 G38 B38




Accent Colours

Pantone 716 C Pantone 7473 C Pantone 485 C Pantone 7476 C
CO M55 Y95 KO C76 M9 Y49 KO CO M94 Y86 KO C89 M44 Y53 K46

R241 G136 B21 R35 G165 B148 R230 G35 B38 R7 G76 B79







Typography makes

up a large part of our
visual identity.

The application of it is
expressive, bold and
confident.




26 Typography

Regular

AG Schoolbook Alternate

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 |@#%$% " &*()_




Medium

AG Schoolbook Medium Alternate

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIUKLMNOPQRSTUVWXYZ
0123456789 !@#$%"&*() _
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Typesetting

Header

AG Schoolbook
Alternate
— 40/42 pt

Sub-Head

AG Schoolbook Alternate
- 16/18pt

Body Copy

AG Schoolbook Alternate
- 9/10pt




This is a Subheading

Making waste work

Laboremo digendanda custio vel-
iquo dicilia speleneces eos volup-
tatem quodi sitatumqui venimposa
volenditi optur?

Aris aut ut ipiet aut volore, et
omnis diti cus aut quidem aspidit
atibeate atio. Occatur, con excea-
quo occuptatatum harcipidendi
alitatem labo. Et quo conserum
quidem in nimillor accatur reperi-
orem fuga. Equi necus rem

Laboremo digendanda custio vel-
iquo dicilia speleneces eos volup-
tatem quodi sitatumqui venimposa
volenditi optur?

Aris aut ut ipiet aut volore, et
omnis diti cus aut quidem aspidit
atibeate atio. Occatur, con excea-
quo occuptatatum harcipidendi
alitatem labo. Et quo conserum
quidem in nimillor accatur reperi-
orem fuga. Equi necus rem

Polyco 7







The + “suffix” of the
Polyco brand acts

as a collaborative
device indicating the
fact that Polyco is

In partnership with
many facets of society
In order to promote
recycling. It is the
meeting point for
Polyco’s partnerships.
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The +







34 Pattern Application

Pattern colour should always be the brand’s core colours
placed on an accent colour background.

The pattern graphic can be used in communication like
posters, outdoor, environmental spaces, clothing etc.

Celebrate
Collaborate
Activate

poiyeacozn

Polyco %=

Celebrate
Collaborate
Activate

polycosaza

Celebrate
Collaborate
Activate

petyca cazo

Celebrate
Collaborate
Activate

pafyeacozn




Celebrate Celebrate Celebrate Celebrate Celebrate Celebrate Celebrate Celebrate
Collaborate Collaborate Collaborate Collaborate Collaborate  Collaborate Collaborate  Collaborate
Activate Activate Activate Activate Activate Activate Activate Activate

Polyco %

Making waste work Making waste wark




36 Graphic Elements

Below are versions of the + that can be used for different
layout needs. Although, depending on use, it may be
necessary to scale and dissect the +. They should not be
otherwise altered unless absolutely necessary. The + can
take on any of the Polyco+ brand colours as a whole or
combination.

The square and 45° angle are also a part of the Polyco+
graphic family. The angle can be used wherever necessary
to bring interest to a layout.










fThe visual aspect
of the style of
photography used
for Polyco+ is also
crucial, irrespective
of the subject matter.
The lighting, mood
and texture of the
photography must be
consistent so it always
works in harmony with
our graphic elements.




40 Portrait Photography

People should be photographed in a clean, minimal
manner. There is a hyper modernity to the shots allowing
for contrast of colour and composition. Always allow for
space around the subject.

The feel is professional, authentic and minimal and never
cluttered.







42 Location Photography

People should be photographed in a clean, minimal
manner on location. Again, hyper modernity is used with
distinct lighting to give the photography depth and feel.
Always allow for space around the subject.

Again, the feel is professional, authentic and minimal.







44 Product Photography

Every product is different and each should be
photographed in a way that best emphasises the product’s
best attributes. Product should ideally be photographed in
a studio environment with controlled lighting to enhance
its features.










Corporate
communication is one
of the most

Important aspects

of the brand. This
Includes all of the
printed materials that
are required for formal
communications

as well as digital
applications including
presentations.




48 Business Cards

Name Surmame

Polyco }‘.

+123 456789
name@email.co.za

Making waste work







50 Stationary

Although most correspondence is digital these days,
occasionally an official letter must be written and in this
case Polyco+ formal letterheads can be requested

Polyiefin Racycling Cormpany NPT Rag No. Polyoacosm
PO o 324 2004209020008 0 CO
Haward Place

Taso
Making waste work

Dear Name

Quidisquia num hariens equidiciat.

Ugilloria volori blaccum qui officii ssimi, optatur re rest es aut ipis guo con ni dolest, con ea ne voluptatqui
cccaturit re vit eribus.

Optat prorrum velibus dametunas sent poreiumguis eum re nen nonsernam ipietur accatures ad guo berae-
cea vellibus, ne cum latium sitatis samet volest ut qui iur?

Niquid esteni temoluptius.

MNanet harchillam, arum quae peratur, ommissum harchic tatquibus eos im fugiae ducia vollectent, saped
quates ulliatiores minti nvera a cor autemgui ipsandio min culpa venis enti con rest ul aspe serum guae
velias ut ipsant estic volore poratio expe od moleribus dem res dolor medipsandic tem quo exped ulparunt.
Undania teniatia cust ut earunt quam, si remperuptat oditas dolupta voluptat ma vendeli geniam velendic
te reheniendunt que plaborum que dolut harum sincto eumguis nustrum rem cum doluptatem velenda iust,
temparum qui ratureseque net rem qui rerrumquiant fuga, Et re min cone nihictas dit dus dolor rent dolore
odigent quam, te apictatent odio eaqui ide venda vellature nonse enihillaut quat eatirs undiam qui rero di
rapra nactiors vollore eostrum a demaguae volore di dolupta ectoribus sae consecabo. Nempel lumague pliat;
Fictatio qui que oditat explita sperspiendi nihil et endi dus eum faccatem doloric cum imodiscium hitaquia
nonsequi aut fugitia spicil mint etur alique maionsecus es nus molorum delignam estiuse iluptibus nos dolor
asimillique cum debis doluptatern eum contas dolamo commos dolor maxim voloriam aut alicius nis ipsum
quasperum gue vollaut oditia dolorro magnim imint fega. Ut aut as evellat arcipsumet doluptat ommodit

imi liquam, cccus mod guedita tistibusam facculpa de nus eostio omniate porrorit, ipsandis delicipsandi
dolont ut velis autectet hario. Hilliqu ibusdae vendam harum ilia consequunt volesti oremodi pisque audisi-
tae num fugiti reperuptaes aut vent enimus cones doluptatur alique voluptam eiciae pra ipieni repercium ate
consed qui inctia amus eum sunt,

Ota velibus reserchit guo verror assimpo sserspedi alit eum arum as doluptam lis sunt prepre maximus, qui
alitaqui quate vendisseque vanihic iandipsuntia volorum audit odissunt is et aborpore incius, unt volor aut
fugition rehent auda sere consers perovid ut weri nihitatus eaquate vellestis nos andes ipis denient eos re
nectio. Ra quia sae. Am sus es por antia ipic te consaqui sa in pont quiatempe ocmnimos exerundandia vit
guamend aecerrum,

Kind regards

Mame

Daretioe: Joresry [ Pedyoak. Pockoging], Eddie VoneOs representng Brond Owews (Uindever). Robin Ditwich lepre-
" tors [Astropak], Fa g convertars (MPACT). James Hynd repe Adripack}, Muolisi Khutarn

exmnrion (Mompokl Mork Ferry regnsenting palymar produstes (Saliipell Annabe Proloeta fegoseeing rocyclom (SARRO), Anfon Honekom fegresanting
phastics industry (PlasticsSA).
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Activate
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Email

Arial

Regular

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIUJKLMNOPQRSTUVWXYZ
0123456789 @#35%"&*()_




A universal email signature will be provided for all staff.

PO lyco ’ Name Surname M: +27 78 123 4567
Title O: +27 21 123 4567

Making waste work polyco.co.za

 fEGR




56 Presentation slides

n

Celebrate Celebrate Celebrate Celebrate
Collaborate Collaborate Collaborate Collaborate
Activate Activate Activate Activate

Polyco "

This iIs a Headline
over 2 lines

Polyco ==




01 Month 207

Polyco #

Section Title

Runt dolore sit dolenduntiam dolupta tus-
cipsam ipsandit ium et quo bero eatio cor-
ro quia im que mo dolor am sed quidellati
isitass inisimincid quo tem repedi as ex-
placeat resciisinvel il mint re nat.

Seditat illis imus assitianda di optat volo
offictem eos sunduntur, suntusanihic tet
molenec usaped ut adis re nate pa diatius
derum net et aut etureped que et omni-
mod ignimil loreiuntium nobit voluptat quo

Sub Heading

dolenduntiam dolupta tuscipsam ipsandit ium et

quo bero eatio corro quia im que mo dolor am sed
quidellati isitass inisimincid quo tem repedi as ex-
placeat resciisinvel il mint re nat.

Seditat illis imus assitianda di optat volo offictem eos
sunduntur, suntusanihic tet molenec usaped ut adis
re nate pa diatius derum net et aut etureped que et
omnimod ignimil loreiuntium nobit voluptat quo vel
exerem. Et quostia tquasitincit eiur?

Erum doluptat vitate apis ma serores aditas modit as
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Presentation slides

01 Month 2007

Polyco &

Runt dolore sit dolenduntiom dolupta tus-
cipsam ipsandit ium et que bero eatio coro
quia im que mo dolor am sed quidellati isi-
tass inisimincid quo tem repedi as explaceat
resciisinvel il mint re nat.

01 Month 207

Polyco %

Section Title










(

Our brand identity
boasts tremendous
flexibility in
application and allows
for a huge variety

of combinations of
type, colour and
photography. Over
time these sections
will grow to include
best practice
examples of events
and campaign-specific
marketing collateral.




62 Grid Systems

Our print communication is based on this grid structure

to keep consistency across all Polyco+ communication.
Please use the grid to layout all editorial and advertising
communication fro the Polyco+ brand.




. T R AR P b.l.-..HH

Making waste work




64 Brand Posters

LR R R R R
LB R R R R
VB R B BB
LB R R R B
B R R BB
VB R R BB
LB R R R R

Celebrate Celebrate Celebrate Celebrate

Collaborate  Collaborate Collaborate Collaborate

Activate Activate Activate Activate
i ey ool ki

N Polyco ” Polyco %




Celebrate Celebrate Celebrate Celebrate
Collaborate  Collaborate Collaborate Collaborate
Activate Activate Activate Activate

polycacazn

Polyco %

Maoking waste work Making woste work







|¢ -v
. -1 iy
e M Ny - o -

e WA

n - : Ptk - AR

i
|

R AL

SEEEELLLLL s

RRTARAN LERREE




68

Full Page Advertising

The + element can be used in FP print advertising as
demonstrated below. It can be used to “link” campaigns or
as a design element on its own.

Plastic Fantastic

Malking waste work

Laboremo doendanda custio vel-  Loboremo digendanda custio vol-

% e oul quidem aspian
ot Oceabur. eon mxoed-

polyeacaza

in Epeleneces oos volup-

it volore, ot

Lobaoroma digendonda custia vet

iquo dicika speleneces e
tatam quidl Htatumal v
velenidil aphur?
5 ot bt ket oul volore, at

o o n
quo oooupttotum horoipsdend
alitstem Iabo. £t quo corsensm
quidaen QOB Peper
crem fuga. Equi necus rem

Malking waste work

Laborema digendonda ousfio wal-

4 e, con ancen
pinsoium horcipidend:
atitatern lobo. 1 quo conserum
quiden o oeoatur reped
orem fugo. Eqes necus rem

Polyco ¥




Product Designer Product Designer
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70 DPS Advertising

Here the + device is utilised as a way to link the two
visuals on either page to create a cohesive whole.

Laberamo sigandands custie vl
a0 Bclia spelenaces sos volup:
Product Designer e e stotmas venimposa "
s g volanditi op! wolenditl optur?
Aris out ul iplol aul wolone, e omnes
aspidit atibeola

Aris ul 4
% cus

Equi mecus rem Equi mocus rem

Polyco ”

Making waste work
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Product Designer

Loboremo digendandn custio val-
iauo dicilia spelenaces sos volup-
latem quodi sitalumqul venimposa
volenditl oplur?

Aris out ul ipiet out volore, €t omnis
difi cus out quidem aspidit atibeots
otio, Gccatur, con exceoquo oo-
cuplatatum harcipidend alitaterm
labo, Et quo conserum quidem In
nimillor accatur reperiorem fuga,
Equi pecus rem

Loboremo digendanda eustio vel-
Iqua dicilla speleneces aosg volup-
totem quodi sitatumaui vanimposg
volenditi optur?

Arls aut ul ipiet out volore, et omnis
ditl cus out quidem ospidit atibeats
otlo. Oceatur, con exceogue oc-
cuptatatum harcipidend alitotem
labo. Et quo conserum quidem in
nimiller sccatur reperarem fugo.
Equl necus rem

Polyco”
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Brand Pullups

These can utilise either text or the + element design
pattern.

Polyco

Making waste work

Polyco ¥

Astrapak
Bowler Plastics
Boxmore
Packaging
Constantia
Flexibles
Huhtamaki
MCG Industries
Mpact

Nampak
Polyoak
Packaging
Serioplast

Making waste work

Polyco

Astrapak
Bowler Plastics
Boxmore
Packaging
Constantia
Flexibles
Huhtamaki
MCG Industries
Mpact

Nampak
Polyoak
Packaging
Serioplast

Polyco =%

Astrapak
Bowler Plastics
Boxmore
Packaging
Constantia
Flexibles
Huhtamaki
MCG Industries
Mpact

Nampak
Polyoak
Packaging
Serioplast
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Screen
Communication

IS how the brand
communicates over
digital platforms from
mobile to tablets and
the website. It again
draws cues from the
DPS print look we
have established
making use of colour
and the iconic +
element.
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Social




When photography is available, fill the space will a square
grid and fill with images. Make sure to use the + as a
bridge between product and profile.

Polyco+ @

| Home

Photos ol Liked ~ Measage More + Contact Us

Likes
About # Status [B Photo/ Video o~ 1,955.550 people like this
Videos Tom Smith and 20 other friends
L
. Write semething on this Page...
Welcome Invite friends to like this Page

Posts




80 Social feed

There are loads of social media post templates to choose
from. When choosing a template, consider how the posts
work together as a whole, combine color and shape to
keep the Polyco+ feed visually interesting and consistent.
Templates can be tweaked to include alternative
photography, typography and colourways.







82 Social Advertising

A number of templates exist to act as a starting point
for social media campaigns. Templates can be tweaked
to include alternative photography, typography and
colourways.
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www.polyco.co.za

Unit 3, Lonsdale Building
Gardener Way
Pinelands

7405

P.O.Box 324,
Howard Place, 7450



